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30 Fun & Creative Ways to Increase Your
Facebook Fan Page “Likes”

Facebook fan pages have changed dramatically in the
past year. As with many new things, fan pages were the
craze and everyone “liked" every fan page that

T risi ot someone invited them to check out. There was an easy
W/ like” us on process in place whereby you could invite your entire

Face bOOk personal profile following to check out your fan page
and they did!

People quickly became disenfranchised with the
numerous fan page join requests that they got daily and
they started to simply ignore them. Now that Facebook
has taken away the ability to invite our personal profile
friends to support our fan page, our exposure for our

fan pages has decreased dramatically.

So the question becomes, “how do we get more likes?”

Here are some fun and creative tips for getting more fan page likes.
1. Adding a Facebook Fan Box to Your Website

This is an extremely effective tool. The fan box should be prominently displayed on your site.
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LET'S CONNECT ON FACEBOOK

Find us on Facebook

1,373 people like Social Media Branding
with Kim Garst.

Social Media
Branding with Kim
Garst

You like this.

If someone visits your website and notices that you are on Facebook, the chances of them clicking on your
fan box and checking you out are very good. Many people stay logged into Facebook by default so it is a
simple point and click that will land them on your fan page. If you don't have a fan box, get one up as soon as
possible. Click here for the link to the Facebook fan box plugin.

2. Customized Welcome Tabs on Your Fan Page
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Design a customized welcome tab that your audience will see when they visit your fan page. Provide a
compelling free offer to engage them and encourage them to "like" your page. This is a highly effective way
to showcase your business and build your list simultaneously! Some examples of great free offers are a free
report, eBook, video, etc. Anything that holds value and is something your target audience would actually
want to consume.

3. Use a Reveal Tab on Your Welcome Tab

A reveal tab will increase your “likes” by 20-30%! A reveal tab is a graphic that entices your visitor with a FREE
offer but they have to “LIKE” your page to get to the free offer.

4. Link Your Personal Profile Employer to your Fan Page

The info box under our personal profile pictures has been phased out and important personal "highlights"
have been moved to the top of our personal profiles. This is prime real estate so | encourage you to take
advantage of this immediately. Link your employment to your fan page. Instructions on how to do this can be
found here. Once you have completed this your Fan Page will appear under your name on your personal
profile.

5. Ask Questions

Interact with your Facebook fans by asking questions, conducting polls, allowing them to tag photos and have
some fun. Ask their opinions about the latest gadgets or what they expect from your blog. This is a great way

to “LISTEN” to your followers; you will find out what they think, what they are looking for and need and then

you can respond accordingly.

6. Exchange Links

Ask your friends to invite his/her friends to your fan page using suggest all friends option. You can also
exchange links with other blogger friends and you can invite your friends for liking his fan page and vice
versa. Thereby, both blog owners get benefit from mutually inviting friends for fan pages.

7. Post a Status Update

Post a status update that will invite people to check something out on your fan page; perhaps a link to a news
article or something of value to your audience. Never be afraid to share your fan page with your friends; just
be careful to not be abrasive with the requests. There is a lot to be said for the old adage "ask and you shall
receive".

8. Invite People to Your Page Using Text Messaging

You can send a text message to 32665 (FBOOK) with the words fan yourusername or like yourusername and
they will be added to your fan page. This is a great way to add fans when you are hosting a webinar or giving
a presentation to a live audience.

9. Status Tagging

Copyright © 2011 http://www.kimgarst.com
All rights reserved worldwide


http://kimgarst.com/add-facebook-fan-page-personal-profile-employer-link
http://www.madrasgeek.com/2009/12/easier-way-to-download-or-save-facebook.html
http://kimgarst.com/brand_your_business_blog

Status tagging is a great way to recognize someone and | uo e raad Yop Newe < Mot Rscen
to network value. You can share valuable content and
provide added publicity for the originator of the

material by use the status tagging feature. Your fans @socal meda
can then check them out and see other valuable
content they may offer. The return on this is that your Grandma Mary - Social Media Edutainer
fan page will also gain some visibility from the status .

Shars Status [ Question Ug) Photo &f] Link = Vidgeo @ Jglptett:

- Lethia Owens - Personal Branding and Sodal Meda Strategist

tagging; possibly even acknowledgment from an b
influencer which would definitely be a win-win '\I" Sacial Mach ¢t
situation! You can tag both a person or a page by Soctal media marketing

typing the @ sign and then the name of the person or
page that you wish to tag. A pop-up box will appear with suggestions as you begin to type. You can choose
then right one without having to continue typing the full name.

10. Facebook Comment Boxes
Utilize the Facebook comment boxes to allow visitors to comment on your content even if they are not a

fan. Any comments made can be seen by others and are broadcast virally through their friend network as
well; driving more traffic back to your site. This does require some technical skill but | found a good tutorial

here.
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11. Contests

Contests are BIG and everyone loves them! | suggest checking out WildFireApp. There are some rules and
regulations on contests via Facebook so make sure you check out the rules before you started. You can find

the rules here.
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12. Like Button

Using Facebook "like" button on your blog site will drive traffic to your posts. |
recommend the WP FB_Like plugin if you are using WordPress for your blog site.

13. Make Your Own Facebook Like Sign
This is a pretty cool way to promote your fan page. Note that not only is your fan page listed but so is the

"text" instructions. Get yours by clicking here.

7 “like” us on

Facebook

text like socialmediabrandinggalto 326

facebook com/socialmediabrandingg

14. Fan of the Week or Month

Highlighting on of your fans every week or month is a great way to encourage fans to engage more because it
is just human nature to want to receive recognition. It is a great way to value your fans! You could even offer
prizes to give even more value to the fan of the week/month promotion.

FAN OF THE
MONTH

Holli anuw] eh

15. Email Signature

Every email that you send is an opportunity to share your Facebook fan page. Check out the email signature
tool wisestamp for a creative way to link to your social profiles.
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16. Get Fans to Tag Photos

If you host or attend any type of a live event, take plenty of photos.
Make a folder on your fan page for all the event photos and ask
your fans to tag themselves in the photos. This will push the photos
out to their wall and propagate through their friend’s news feeds.
This can provide a TON of FREE exposure for your fan page. Pictures
are always noticed more than text so people are more likely to pay
attention to the photos.

17. Use a Facebook Badge

Facebook Badges are a simple and effective way to link to your
Facebook profile or your fan page. Unlike widgets, badges are images and will load much faster on your site.

= Kim Garst likes

Social Media
Branding with Kim
Garst

18. Newsletter Promotion

Have a list that you market to weekly? Make sure that you are including links back to all your social media
connections on every correspondence you send out.

19. Business Cards

Include a link on your business cards to your fan page. You can get 250 FREE business cards from
VistaPrint.com or customize 500 for $1.99. CHEAP way to advertise your business.

MAIJOR TIP: Did you know that you can shorten your Facebook url by using fb.me or fb.com? For example;
http://www.fb.me/socialmediabrandinggal or http://www.fb.com/socialmediabrandinggal. Use the
shortened version to save space on your business card!

20. Use Your Fan Page Link When Commenting On Blogs

When you leave comments on other people's blogs always use a link to your fan page. This is especially
helpful if you have a catchy Facebook userid that is descriptive of your business. It will definitely catch
people's attention and lead them back to your fan page!

21. Choose a Catchy Vanity Name for Your Page

To get detailed instructions on how to obtain your Facebook fan page vanity name, click here.
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| would like to request that you share this page with others who might be interested.
22. Connect Your Page to Twitter

Connecting your fan page to your Twitter is one strategy that can be used to convert your Twitter followers
into Facebook “likes”. Using this strategy will send whatever you post on Facebook to your Twitter account
with a “link” back to your Facbook fan page. To implement this stategy click on this link
https://www.facebook.com/twitter/

23. Watermark Your Videos

Always provide a watermarked link on all your videos with a link to your Facebook fan page. Video is a very
powerful marketing tool and people that see your videos on YouTube or other places that you might have
uploaded them, may follow the link back to your fan page.

24. Use Facebook Insights to Track Results

Facebook Insights offer a tremendous amount of analytics that you can use to see what is working and where
your traffic is coming from. Obviously, once you see what is working, you can focus more in that area to
continue to build your “likes”.

25. Analyze the Demographics Provided by Facebook Insights
Demographics will show you the gender and age of your fan base. This will allow you to target your

marketing so that it appeals to the demographics of your fans.

Demographics

Gender and Age”

Femak 52% 0.36%
1824 Y 354 4554 55+

13-17
I

26. Targeted Facebook Ad Campaigns

Facebook Ads are extremely powerful, fairly inexpensive compared to PPC and VERY targeted. You can target
who sees your ad based on age, location, interests, etc. To get started with a Facebook Ads Campaign click
here.
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relevant targeted ads.

or manage your existing ads

27. Invite Your Customers to Your Fan Page

Chances are, if they have bought something from you, they are willing to follow you on Facebook. Make sure
you include a Facebook “like” box on your thank you page in order to catch those that purchase from you in
the sales process.

28. Consistency

Being consistent on your fan page will make you more “likeable”. If someone is checking your page out and
you haven’t posted there in months, guess what? They are going bye-bye! Make sure you post and interact
with your fans regularly.

29. Great Content

Quality content is obviously a great first and, most importantly, lasting impression. Providing great content
that is of value to your fan base is going to keep people coming back, engaged and SHARING your page with
others.

30. Invite Your Twitter Fans to Your Fan Page

A great way to entice people to share your content is by giving them an opportunity for added exposure by
offering them something in return. For example;

Kim Garst v/

@kimgarst Tampa, Florida

%+ Solo entrepreneur & a MOM. Social Media Branding
Expert + Speaker + Trainer + Coach v I love God, my
family, SOCIAL MEDIA, personal development & hockey.
http://socialmediabranding.com

i
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Edit your profile —

Tweets Favorites  Following  Followers  Lists

kimgarst Kim Garst'
‘ Itis BLOG SHARING day! Come and share your blog URL on my
fan page @ http:/iwww fb.com/socialmediabrandinggal
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Click the SHARE ON FACEBOOK image below to share this content on your Facebook profile. Thank you in
advance for this!

Share on

facebook

EConnect

£,

Website: http://www.kimgarst.com

Twitter: http://www.twitter.com/kimgarst

LinkedIn: http://www.linkedin.com/in/kimgarst

Facebook: http://www.fb.com/socialmediabrandinggal
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Copyright, Legal Notice and Disclaimer:

This publication is protected under the US Copyright Act of 1976 and all other applicable international,
federal, state and local laws, and all rights are reserved, including resale rights: you are not allowed to
sell this information to anyone else.

Please note that much of this publication is based on personal experience and anecdotal evidence.
Although the author and publisher have made every reasonable attempt to achieve complete accuracy
of the content in this Guide, they assume no responsibility for errors or omissions. Also, you should use
this information as you see fit, and at your own risk. Your particular situation may not be exactly suited
to the examples illustrated here; in fact, it's likely that they won't be the same, and you should adjust
your use of the information and recommendations accordingly.

Any trademarks, service marks, product names or named features are assumed to be the property of
their respective owners, and are used only for reference. There is no implied endorsement if we use one
of these terms.
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